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JOB PROSPECTS BRIGHTER IN THE MIDWEST FOR COLLEGE GRADUATES, 
BEST TIPS: SHOW SOME PASSION, DO YOUR HOMEWORK 
DAYTON, Ohio- Loni Smith will graduate from the University of Dayton in December 
with a job in hand - and a sense of relief. 
"I was extremely worried about finding a job in today's economy, but it honestly wasn't 
that difficult for me to land a job offer," said Smith, who enters a large department store chain's 
training program in February. 
The Midwest is the only region in the country projecting an increase in college hires this 
year, according to the National Association of Colleges and Employers' Job Outlook 2003 report. 
Midwest employers report that they expect to hire 11.2 percent more new college graduates in 
2002-03 than they employed in 2001-02. 
Despite the downturn in the economy, the University of Dayton attracted 84 companies to 
its fall career fair, which mirrored last year's participation. On-campus recruiting fell slightly, but 
the number of co-op positions remained stable. 
"We are not experiencing companies canceling their visits with us, but we have noticed that 
companies are doing more immediate hiring rather than projecting for future staffing needs," said 
Lisa Warren, assistant director of career advising and recruitment services at the University of 
Dayton's Career Services Center. "For shtdents to stand out in the job market, they need to 
demonstrate enthusiasm and passion. So many people come to job interviews not prepared. They 
haven't done any research on the company, and they miss their opportunity because of a lack of 
real desire. They need to sell themselves." 
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Smith, a 23-year-old communication major from Gahanna, Ohio, stands out as a textbook 
study in how to land that first job. 
"I went to the job fair, sent out resumes and used PlacePro, an online service for posting 
my resume. I also did a lot of research on the company before my first interview, and I asked lots 
of questions and knew what I was getting into for my second interview, which was an ail-day 
event," she said. "I was also lucky enough to find someone who used to work there and had the 
job I was trying to get. She helped me learn a lot more about the position. I e-mailed some alumni 
who used to work there and asked them for some insight. They were very friendly and helpful." 
Smith, who minored in marketing and psychology, received the job offer three weeks after 
the first interview. "It's a purchasing position that involves promotions, advertising, lots of 
negotiating and some finance and accounting," she said. "I will undergo a couple months of 
training and work about 45 or more hours a week." 
What are the most marketable majors in a tight job market? In most parts of the country, 
employers are targeting a mix of business, engineering and computer-related majors, according to 
the National Association of Colleges and Employers. 
"Opportunities appear to be with financial institutions, the government and accounting 
firms with a great deal of positions open in service, sales, management and training programs," 
Warren noted. "Despite the fall of Arthur Andersen, we have not experienced any declines in 
opportunities for accounting graduates. If anything, we are seeing more opportunities. All 
accounting firms attended our recruitment programs along with more small firms. There are also 
more opportunities in accounting in government." 
With a job lined up, Smith feels like someone who aced a final exam early. "Everyone kept 
telling me that this was the worst time to be graduating and trying to find a job," she said. "I was 
so excited when I got the offer. I was very relieved and flattered to be chosen. I actually had a 
really good job-hunting experience." 
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